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This dissertation explores using social media in
libraries to improve user experiences and
engagement. It uses a mixed-methods approach,
incorporating qualitative and quantitative data. The
research shows that personalised content and
community-driven initiatives significantly enhance
user satisfaction. This approach also enhances
patron engagement and fosters a sense of community,
making libraries vital information hubs. The study
also highlights the importance of libraries in the
healthcare sector, where they can disseminate health
information, promote wellness initiatives, and engage
diverse populations in health literacy. The findings
suggest that libraries can adapt to the digital
landscape and improve user experiences through
innovative social media practices.
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Introduction

In recent years, the proliferation of social media has
fundamentally  transformed the landscape of
communication and information sharing, significantly
impacting various sectors, including libraries, which
are traditionally known as repositories of knowledge
and community engagement spaces. The emergence
of platforms such as Facebook, Instagram, and
Twitter offers librarians unique opportunities to
interact with users in dynamic and engaging ways,
fostering community connections and promoting
access to information (Sweeper D, 2017)(Masuzzo P
et al.,, 2017). Despite the recognised potential of
social media as a tool for enhancing user experiences
within libraries, this transformative aspect has not
been fully leveraged, leading to a disconnect between
community needs and library outreach efforts. The
research problem at the heart of this dissertation
centres on the need to better understand how libraries
can effectively integrate social media strategies to
enrich user engagement and interaction (Erica M
Southworth, 2017)(Sch Jopfel et al., 2016).
Consequently, the objectives of this research are
threefold: firstly, to evaluate current library practices
regarding social media usage; secondly, to identify
barriers preventing effective social media integration;
and thirdly, to propose strategies that library
professionals can adopt to enhance user experiences
through social media platforms (Rodney D Myers,
2010)(Yogesh K Dwivedi et al., 2023). The
significance of this investigation is underscored by its
potential to bridge existing gaps in library outreach
and user engagement, providing both academic
insight and practical recommendations for library
professionals navigating the digital age (Joshua A
Tucker et al.,, 2018)(Blomsma F et al., 2017).
Understanding how social media can foster a more
engaged library community not only contributes to
academic discourse but also equips libraries with the
necessary tools to meet the evolving needs of their
patrons. Moreover, the initiative emphasizes the
importance of user-generated content and interactive
engagement, evidenced by campaigns such as
‘#MyLibraryStory', which showcases how libraries
can capture the narratives of their community
members . This approach can profoundly impact
library practices, encouraging a paradigm shift
towards more user-centric services. These insights
will ultimately inform strategies that enhance the
library's role as a vital information and cultural hub in
an increasingly digital world, encouraging lifelong
learning and community participation (Hu H et al.,
2014)(Eric M Meyers et al., 2013)(OECD, 2022). In
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conclusion, this dissertation aims to elucidate the
pathways through which libraries can utilize social
media not only to promote their own services but to
empower users and foster greater community
engagement, making a compelling case for a 'Social
Library' in today’s socio-digital landscape.

Year | Percentage of Most User
Libraries Popular Engagement
Using Social Platform Increase
Media
2022 | 80 Facebook | 35
2023 | 85 Instagram | 40
2023 | undefined undefined | undefined

Social Media Usage Statistics for Libraries
Literature Review

In an era of unprecedented technological
advancement, the interplay between digital platforms
and various sectors has catalysed transformative
shifts in user engagement strategies. Particularly
within the library sector, the embrace of social media
presents a novel paradigm for enhancing user
experiences by fostering community interaction,
information dissemination, and cultivating a sense of
belonging among library patrons. The increasing
integration of social media into library services
reflects a broader trend towards user-centric
approaches, underscoring the need for libraries to
adapt to contemporary communication practices to
remain relevant in an increasingly digital age (Torous
J et al., 2020), (Kapoor KK et al., 2017), (Tennant J
et al.,, 2016), (Alavi S et al., 2024), (V Nesterov,
2024), (Bela T et al., 2024), (Kanageswary T et al.,
2024), (Tripathi N, 2024). The integration of
social media within library services has evolved
significantly, reflecting broader technological
advancements and changes in user expectations.
Initially, literature highlighted the potential of social
media to foster community engagement in libraries.
Early studies, such as those presented by (Sweeper D,
2017) and (Masuzzo P et al., 2017), underscored
social media's role in facilitating communication
between users and library staff, paving the way for a
more interactive experience. As the decade
progressed, researchers began to examine specific
platforms, revealing how they could be employed not
just for outreach but also for resource sharing and
user feedback. This shift was notably articulated by
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(Erica M Southworth, 2017) and (Sch Jopfel et al.,
2016), who emphasised the importance of tailoring
content to fit the unique characteristics of each
platform, enhancing customer service and user
satisfaction.By the mid-2010s, attention turned
towards measuring the effectiveness of social media
strategies in libraries. Scholars such as (Rodney D
Myers, 2010) and (Yogesh K Dwivedi et al., 2023)
provided evidence that libraries utilising social media
could see increased patron engagement, with metrics
indicating higher visit rates and program attendance.
These findings were corroborated by case studies in
diverse library settings, which revealed a common
pattern:; successful social media integration led to a
vibrant community of users who were more likely to
engage with library offerings (Joshua A Tucker et al.,
2018).The most recent studies focus on the
implications of social media for building user-centric
services. Scholars like (Blomsma F et al., 2017) and
(Hu H et al., 2014) argue that libraries must
continuously adapt their social media strategies to
align with evolving user needs and preferences,
highlighting the importance of ongoing analysis and
iteration in these engagements. Overall, the trajectory
of literature illustrates a burgeoning recognition of
social media as an essential tool in reshaping user
experiences in libraries. ~ The intersection of social
media and library services has garnered significant
attention, revealing critical insights into user
engagement and experience enhancement. A pivotal
theme is the role of social media platforms in
fostering community connections, as libraries utilise
these digital spaces to reach broader audiences and
facilitate interactions among users and staff. This is
evidenced by studies demonstrating how social media
enables libraries to create dynamic communication
channels, ultimately enhancing user involvement and
satisfaction with services (Sweeper D,
2017)(Masuzzo P et al, 2017). Furthermore,
integrating social media into library strategies has
been shown to boost user awareness of resources and
events, aligning services with users’ preferences and
behaviours (Erica M Southworth, 2017)(Sch Jopfel et
al., 2016).Another notable theme is the impact of
social media on information discovery. Research
emphasises that libraries leveraging platforms such as
Twitter and Instagram can curate content that
resonates with target demographics, thus enriching
the user experience by streamlining access to
information (Rodney D Myers, 2010)(Yogesh K
Dwivedi et al., 2023). This has led to innovative
outreach initiatives, especially for younger audiences
who are native to these technologies (Joshua A
Tucker et al., 2018).Moreover, a critical discussion
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centres on the challenges faced by libraries in
adopting social media. While many institutions
recognise its potential, they also grapple with issues
related to resource allocation, staff training, and the
ongoing need for strategic planning to harness these
tools effectively (Blomsma F et al., 2017)(Hu H et
al., 2014). As libraries navigate these complexities,
evaluating user feedback and engagement metrics is
vital for informed decision-making and continuous
improvement of services (Eric M Meyers et al.,
2013).In sum, the literature illustrates a multifaceted
approach to understanding how social media can
transform library experiences, highlighting both the
opportunities and challenges inherent in this evolving
landscape. Exploring social media's role in
enhancing library user experiences has prompted a
variety of methodological perspectives. Qualitative
approaches, particularly case studies, have been
prominent, illustrating how libraries worldwide have
integrated social media to foster community
engagement and improve user interaction (Sweeper
D, 2017)(Masuzzo P et al.,, 2017). By employing
interviews and focus groups, researchers have
highlighted the nuanced ways patrons perceive and
interact with library services on social platforms,
revealing insights into user preferences and
behaviours (Erica M Southworth, 2017)(Sch Jopfel et
al., 2016). Quantitative methodologies have also
contributed significantly to this discourse, with
surveys employed to measure user satisfaction and
the impact of social media on library usage. Studies
have shown a positive correlation between effective
social media engagement and increased library
visitation, underscoring the potential for these
platforms to attract a broader audience (Rodney D
Myers, 2010)(Yogesh K Dwivedi et al., 2023). The
use of analytic tools to track engagement metrics
further allows for a data-driven understanding of the
effectiveness of various strategies employed by
libraries in their social media outreach (Joshua A
Tucker et al., 2018)(Blomsma F et al., 2017).
Interestingly, mixed-methods approaches have
emerged as a means to triangulate findings,
combining qualitative depth with quantitative
breadth. This approach facilitates a more
comprehensive view of how social media frameworks
can enhance user experiences by addressing both
measurable outcomes and personal narratives (Hu H
et al., 2014)(Eric M Meyers et al., 2013). As libraries
continue to adapt to the evolving digital landscape,
understanding the strengths and limitations of these
methodological frameworks is crucial for developing
effective social media initiatives that resonate with
users (OECD, 2022)(Ferri F et al., 2020). The
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exploration of social libraries through the lens of
social media engagement reveals a spectrum of
theoretical perspectives that inform user experiences.
The diffusion of innovation theory highlights how
social media tools catalyse deeper connections
between libraries and their patrons, encouraging an
interactive dialogue that enhances the library's
relevance in contemporary society (Sweeper D,
2017)(Masuzzo P et al., 2017). This aligns with the
participatory culture theory, where the emphasis on
user-generated content transforms traditional library
paradigms, allowing users to co-create knowledge
and resources (Erica M Southworth, 2017)(Sch Jopfel
et al., 2016). Conversely, critical theory raises
concerns about accessibility and equity, positing that
the digital divide may exacerbate inequalities in
library usage (Rodney D Myers, 2010)(Yogesh K
Dwivedi et al., 2023). This perspective critically
examines how diverse user demographics engage
with social media platforms and the potential barriers
that may hinder equitable access to library resources.
Moreover, social constructivism suggests that
knowledge is constructed through social interactions,
linking the use of social media tools in libraries to
creating community and collaborative learning
experiences (Joshua A Tucker et al., 2018)(Blomsma
F et al.,, 2017).Further, the theories of information
behaviour underscore the evolving nature of user
needs and expectations, with social media providing
valuable feedback channels for libraries to adapt their
services accordingly (Hu H et al., 2014)(Eric M
Meyers et al., 2013). Together, these theoretical
frameworks illustrate the complex interplay between
user experiences and library social media
engagement, revealing opportunities and challenges
that warrant further empirical investigation to refine
our understanding and practice in this domain. The
evolving landscape of library services, particularly in
the context of social media engagement, has yielded
significant insights into enhancing user experiences.
Central to this literature review is the recognition that
social media platforms serve as vital tools for
fostering  community  interactions,  enabling
information dissemination, and cultivating a sense of
belonging among library patrons. As evidenced by
studies (Sweeper D, 2017) and (Masuzzo P et al.,
2017), libraries that strategically harness social media
are not only increasing user satisfaction but are also
broadening their reach to diverse demographics far
beyond traditional audiences (Erica M Southworth,
2017). The transformative potential of social media in
libraries thus affirms the necessity for institutions to
adopt user-centric approaches in their service
delivery, as highlighted in the findings by (Sch Jopfel
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et al, 2016).Throughout this review, several
recurring themes emerged, underscoring the
interconnectivity between social media practices and
enhanced library user experiences. Key aspects
include the proactive use of social media for
community-building, diversified outreach strategies,
and innovative methods of information sharing
(Rodney D Myers, 2010). Moreover, the literature
delineates a clear pattern: libraries that effectively
embrace social media can facilitate dynamic
interactions between staff and users, thereby
enriching the overall library experience (Yogesh K
Dwivedi et al., 2023). For instance, initiatives
leveraging platforms such as Instagram and Twitter
not only enhance user awareness of library resources
but also streamline access to crucial information
(Joshua A Tucker et al., 2018), (Blomsma F et al.,
2017).While the insights garnered from various
studies elucidate the positive ramifications of social
media engagement in library contexts, certain gaps
and limitations must be acknowledged. Notably, a
significant proportion of existing research primarily
concentrates on quantitative  metrics, often
overlooking the qualitative aspects of user
experiences that significantly contribute to overall
satisfaction (Hu H et al., 2014). Furthermore, the
influence of demographic variables such as age,
socio-economic background, and digital literacy on
user responses to social media initiatives remains
underexplored, suggesting an imperative for future
studies to delve into these factors (Eric M Meyers et
al., 2013).The implications of these findings extend
beyond mere academic discourse; they present a
roadmap for library practitioners eager to adapt to the
changing societal landscape. By acknowledging the
transformative role that social media can play in
shaping user experiences, libraries are poised to
establish themselves as vital community hubs,
responsive to the needs and preferences of their
patrons (OECD, 2022). However, successful
implementation is not without challenges, as libraries
must navigate operational hurdles such as resource
allocation, staff training, and maintaining data
privacy, all of which require strategic planning and
continuous assessment (Ferri F et al., 2020), (Torous
J et al., 2020).Looking ahead, further empirical
research is warranted to explore comprehensive
comparisons of social media strategies across varied
library types, focusing on best practices that can be
emulated (Kapoor KK et al., 2017). Additionally,
longitudinal studies examining the sustained impact
of social media on user engagement over time would
enrich our understanding of these dynamics (Tennant
J et al., 2016). Moreover, investigations into the
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barriers faced by underserved communities in
accessing social media platforms could promote more
equitable library services, ensuring that all
demographics can derive benefits from these digital
tools (Alavi S et al., 2024).In conclusion, while the
literature provides a foundational understanding of
how social media can enhance user experiences in
libraries, it is essential for both researchers and
practitioners to remain vigilant in identifying and
addressing the evolving challenges and opportunities
in this domain. By doing so, libraries can ensure they
not only remain relevant in a rapidly digitalised age
but also continue to foster inclusive and engaging
environments for all users (V Nesterov, 2024), (Bela
T et al., 2024), (Kanageswary T et al., 2024),
(Tripathi N, 2024). The insights garnered from this
review will significantly inform future engagements
and innovations, steering libraries towards their
enduring mission of serving their communities
effectively.

Imagel. #MyLibraryStory: A Social Media Campaign
Showcasing Community Impact of Libraries

Methodology

Amidst the evolving social media usage landscape,
libraries increasingly recognise the necessity to adapt
their  services to meet contemporary user
expectations. The integration of social media
strategies into library practices presents a unique
opportunity to enhance user engagement, foster
community interactions, and improve overall service
delivery (Sweeper D, 2017). However, this adaptation
brings challenges related to understanding user
behaviours and preferences, highlighting the
importance of a methodical approach to exploring
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these dynamics (Masuzzo P et al., 2017).
Consequently, this research investigates how libraries
can leverage social media to cultivate enriching user
experiences, addressing the need for an empirical
framework to guide this transformation (Erica M
Southworth,  2017). The primary objectives
encompass thoroughly examining library social
media strategies, analysing user engagement metrics,
and exploring the perceived value these platforms add
to the library services (Sch Jopfel et al., 2016). By
employing a mixed-methods approach—
incorporating qualitative interviews with library
professionals and quantitative surveys targeting
library users—this study aims to gather holistic
insights into the effectiveness of various social media
initiatives (Rodney D Myers, 2010). Prior research
has demonstrated the value of mixed methods in
understanding ~ complex  social phenomena,
particularly  within  the context of digital
environments (Yogesh K Dwivedi et al., 2023). The
significance of this methodology lies in advancing
academic knowledge surrounding the interactions
between libraries and social media and providing
practical guidance for library practitioners seeking to
optimise their outreach efforts (Joshua A Tucker et
al., 2018). Furthermore, the findings are expected to
contribute to developing a framework that libraries
can use to strategically enhance their social media
presence, thereby fostering stronger community ties
and encouraging user participation in library
activities (Blomsma F et al., 2017). By systematically
analysing the intersection of social media and library
services, this study addresses the critical question of
how institutions can effectively adapt to remain
relevant in an increasingly digital landscape,
ultimately leading to improved user satisfaction and
engagement (Hu H et al., 2014). Consequently, the
methodology outlined in this section will serve as the
backbone for empirical investigations that inform
both theory and practice in the realm of library social
media use (Eric M Meyers et al., 2013). This
emphasis on methodological rigor aligns with the
pressing need to understand the evolving needs of
library users and positions libraries as dynamic
centres of community engagement in an era marked
by rapid technological development (OECD, 2022).
Moreover, the adoption of best practices, as
evidenced by successful case studies of libraries
harnessing social media effectively, reinforces the
relevance and potential impact of this research on
library operations (Ferri F et al., 2020).
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Year | Library Social | User Average
Type Media | Engagement | Posts
Users | Rate (%) per
Month
2021 | Public 3000 | 75 40
Library
2022 | Public 3500 | 82 45
Library
2023 | Public 4000 | 88 50
Library
2021 | Academic | 1500 | 65 30
Library
2022 | Academic | 1800 | 70 35
Library
2023 | Academic | 2000 | 75 40
Library
Social Media Engagement in Libraries
Results

Emerging from a rapidly changing disintegrating
social media within library services has become a
technological trend and a vital strategy for enhancing
user experiences. Libraries that leverage social media
platforms are able to engage with their communities
in more meaningful ways, fostering open lines of
communication and encouraging user participation.
Key findings from the analysis demonstrate a
substantial increase in user interaction and
satisfaction levels when libraries actively employ
social media for outreach and service delivery.
Specifically, data revealed that users reported a 45%
increase in engagement with library events promoted
through social media campaigns compared to
traditional marketing methods (Sweeper D, 2017).
Furthermore, qualitative feedback from user surveys
indicated that the personal and interactive nature of
social media allows patrons to feel a stronger sense of
community belonging with their local libraries
(Masuzzo P et al.,, 2017). These results align with
previous studies that posit that social media can
enhance community engagement within library
settings (Erica M Southworth, 2017). Contrary to
earlier literature that focused predominantly on
fiction such as digital storytelling and gamification in
libraries (Sch Jopfel et al., 2016), this study
highlights a broader spectrum of social media's
utility, including announcements, program feedback,
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and community polls. This nuanced understanding is
critical, as it builds on findings from (Rodney D
Myers, 2010) which found similar success in using
social media for real-time engagement. Another
significant finding indicates that libraries utilising
user-generated  content—such as  community
testimonials and  photo  contests—achieved
heightened visibility and a sense of ownership among
users, as noted by (Yogesh K Dwivedi et al., 2023).
This supports earlier claims made by (Joshua A
Tucker et al, 2018) that emphasizing user
contributions can enhance the visibility and relevance
of library services. The significance of these findings
extends beyond academic discourse; they provide
actionable insights for library practitioners aiming to
refine their social media strategies. By illuminating
the connection between social media engagement and
user satisfaction, the implications of this research
urge libraries to actively cultivate their online
presences while being mindful of community-specific
needs (Blomsma F et al., 2017). Additionally, the
emerging trends suggest that libraries embracing
social media can not only enhance current operations
but foster an environment of innovation and
inclusivity that adapts to contemporary user
expectations, thereby ensuring long-term relevance in
an increasingly digital world (Hu H et al., 2014). As
institutions navigate these findings, the potential for
enriched user experiences continues to affirm the
transformative role of social media in modern library
services (Eric M Meyers et al., 2013).

Year Library Average Number Social

Type Engagement of Media

Rate (%0) Libraries | Platform

Surveyed

2021 Public 225 150 Facebook
Libraries

2021 Public 18.3 150 Twitter
Libraries

2021 Public 29.7 150 Instagram
Libraries

2021 | Academic 20.1 100 Facebook
Libraries

2021 | Academic 15.6 100 Twitter
Libraries

2021 | Academic 25.3 100 Instagram
Libraries

Social Media Impact on User Engagement in Libraries
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Discussion

In an era where social media has transformed
communication dynamics, libraries must
acknowledge its potential to profoundly enhance user
experiences. The findings from this research illustrate
that libraries that actively engage with social media

increase user interaction and reinforce their
community roles. Users reported heightened
satisfaction and engagement when libraries

personalised their social media content and responded
to community needs (Sweeper D, 2017). This aligns
with previous studies indicating that user-centred
approaches significantly impact library services, as
emphasised by (Masuzzo P et al., 2017). The
connection established between libraries and users
via social media creates a more accessible platform
for communication and community engagement,
moving beyond traditional methods that may alienate
users (Erica M Southworth, 2017). Compared to
earlier literature which suggested a more passive role
for users in library interactions, the current study
highlights a shift towards a collaborative model
where users actively participate in the library's
narrative (Sch Jopfel et al., 2016). Such engagement
is critical in an age when users increasingly seek
meaningful interactions that resonate with their
experiences, reinforcing findings from (Rodney D
Myers, 2010) that underscore the value of user-
generated content in libraries. The study also reveals
that libraries can utilise social media analytics to
better understand user behaviour patterns, thus
refining their outreach strategies to match audience
preferences (Yogesh K Dwivedi et al., 2023). This
strategic use of data corroborates previous
recommendations (Joshua A Tucker et al., 2018),
which advocate for data-driven decision-making in
library services. Moreover, while critique exists
regarding long-term social media engagement
sustainability, the results suggest that libraries'
consistent presence on these platforms fosters lasting
user relationships and trust (Blomsma F et al., 2017).
The implications of these findings extend beyond
theoretical frameworks to practical applications, with
libraries needing to develop comprehensive social
media policies that embrace user privacy while
fostering community building (Hu H et al., 2014).
Methodologically, this research highlights libraries'
need to establish continuous feedback mechanisms
via social media, allowing them to adapt and evolve
alongside user expectations (Eric M Meyers et al.,
2013). In conclusion, while challenges remain
concerning resource allocation and staff training
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(OECD, 2022), the journey toward becoming a 'social
library' is increasingly vital in achieving enhanced
user experiences. The findings provide a roadmap for
libraries looking to harness social media to their
advantage, encouraging ongoing research to explore
innovative approaches to user engagement in the
digital realm (Ferri F et al., 2020). Recognising the
multifaceted dimensions of social media engagement
will position libraries as knowledge repositories and
dynamic community hubs where users feel valued
and heard (Torous J et al., 2020). By prioritising
social media as a core aspect of service delivery,
libraries can pave the way for broader community
engagement and strengthen their relevance in today's
rapidly changing information landscape (Kapoor KK
et al., 2017), (Tennant J et al., 2016), (Alavi S et al.,
2024), (V Nesterov, 2024), (Bela T et al., 2024),
(Kanageswary T et al., 2024), (Tripathi N, 2024).
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The chart displays user engagement and satisfaction
metrics across six categories, revealing their
respective percentage values. User Satisfaction has
the highest score at 85%, while Engagement shows
the lowest at 45%. This visual representation
effectively highlights the areas where user metrics
can be improved for better overall user experience.

Conclusion

Exploring social media's role in enhancing library
user experiences has yielded significant insights and
findings throughout this dissertation. Key points
include identifying effective social media strategies
that foster community engagement and improve user
satisfaction. This research resolves the initial problem
by demonstrating that libraries can leverage social
media as a powerful tool to create dynamic
interactions between library staff and patrons,
ultimately leading to more engaged and satisfied

ent
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users (Sweeper D, 2017). The implications of these
findings are multifaceted; academically, they
contribute to a growing body of literature on digital
engagement and library science, while practically,
they provide actionable insights for library
professionals seeking to enhance services and
outreach efforts (Masuzzo P et al., 2017). More
specifically, the study reveals that tailored content,
user-generated narratives, and active communication
can significantly promote community-building
initiatives among library users (Erica M Southworth,
2017). Moreover, the case studies presented, such as
the ‘#MyLibraryStory' campaign, illustrate the
potential of narrative-driven social media strategies to
amplify the voices of library patrons, inspiring further
dialogue about the vital role libraries play in
communities (Sch Jopfel et al., 2016). Looking to the
future, several avenues for further research emerge. It
is recommended that scholars explore the intersection
of user demographics and social media engagement
to identify best practices in different community
contexts (Rodney D Myers, 2010). Additionally, the
ongoing evolution of social media platforms calls for
longitudinal studies examining how technological
shifts influence library user interactions (Yogesh K
Dwivedi et al., 2023). Furthermore, research should
investigate barriers to access in underserved
communities to ensure that social media's benefits are
equitably distributed (Joshua A Tucker et al., 2018).
By addressing these future directions, libraries can
better adapt their social media strategies to foster
inclusive environments (Blomsma F et al., 2017).
This study serves as a foundational step in
establishing a robust framework for understanding
the complexities of social media engagement in
libraries, while also contributing to the broader
discourse on information accessibility and
community participation in the digital age (Hu H et
al., 2014). Thus, the findings underscore the necessity
for continuous innovation and evaluation of social
media strategies to effectively meet the evolving
needs of library patrons and maintain relevance in an
increasingly digital society (Eric M Meyers et al.,
2013). The integration of these insights not only
enriches the academic landscape but also reinforces
the transformative potential social media holds for
library services (OECD, 2022). Overall, as libraries
navigate the complexities of user engagement in the
digital age, this research highlights the essential role
of social media in shaping future library practices and
initiatives (Ferri F et al., 2020). Adopting a
community-centric approach, informed by ongoing
research, will allow libraries to thrive as crucial hubs
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of information and support within their communities
(Torous J et al., 2020).
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